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240.731.8079 | 202.362.1300 | www.MarjorieDickStuart.com

Marjorie packed up her yellow Toyota partner, Bill, grew their business through the 2008

Celica, and with $2,100 in her jeans and a economic collapse, guiding their clients to success
cardboard box of Rolling Stones albums in the back during one of the most challenging real estate markets
seat, left Levittown, PA and hit the road for DC. She in history. How do they do it? Picture Bill as Phil
quickly earned a reputation for her extraordinary Jackson, drawing up innovative marketing strategies

skills, sharpened by each experience. Marjorie on the chalkboard and Marjorie as Michael Jordan,
emerged as Cleveland Park’s “favorite” agent, fueled creating dazzling results on the court, producing a
by the value of immediate action and commitment to competitive advantage, championing each client.

n Uncommon Approach Creating relentless advocacy, vital to each client’s success. ‘
Unparalleled Results! Over 35 years ago, Marjorie, together with her husband and business h
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