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FREQUENCY 
Washingtonian Bride & Groom hits the stands twice 
a year with our Winter/Spring issue in December 
and our Summer/Fall issue in June. Each issue is 
replenished with different covers mid-cycle to ensure 
our advertisers have maximum newsstand exposure. 

CIRCULATION
60,000 (ANNUALLY) 
Washingtonian Bride & Groom is prominently displayed 
and sold at more than 1,200 newsstand locations, 
including Whole Foods, Barnes & Noble, Hudson 
News, and many more at the height of the wedding 
planning season—December and June. In addition, 
the issue is circulated in upscale bridal retail locations 
throughout the surrounding area, where it is placed 
directly into the hands of brides and grooms. Readers 
can also register for a free copy of Bride & Groom on 
Washingtonian.com.

IN DC, MARYLAND, AND VIRGINIA

THE BEST  
VENDORS

Catherine Rassman wore 

Lazaro for her September 

wedding to Paul Afrooz. 

$ 5.95       WASHINGTONIAN.COMW I N T E R /S P R I N G  2017
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CUTTING CAKES  

ENGAGEMENT SHOOTS  

GORGEOUS GOWNS 

SWEETHEART TABLES & MORE! 

Washington’s  
Best Wedding  

Vendors

★

PINTEREST- 

PERFECT  
REAL WEDDINGS 

Kellie Dwyer wore Casablanca 

Bridal for her June wedding  

to Aksel Yavalar in Severna 

Park, Maryland. 
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THE IDEAS ISSUE
CUTTING CAKES // ENGAGEMENT PHOTOS // HONEYMOONS  

SAVE-THE-DATES // SWEETHEART TABLES +MORE! 

Meng Wang wore Galia Lahav to marry Albert Chen in Alexandria—see their full wedding on page 56. 

Washington’s  Best Wedding  Vendors

★

  
PINTEREST- PERFECT  REAL WEDDINGS 
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THE BEST 

VENDORS 

in DC, Maryland, 

and Virginia

202+ 
EXPERT WEDDING 

HACKS AND 

INSIDER TIPS

Vintage-inspired 
GOWNS

Fab family-style 
DINNER 
SERVICE

Swoon-worthy 

TABLESCAPES

MUST-HAVE 

REGISTRY ITEMS 
FROM DC’S TOP CHEFS 

+

The 

ADVICE 
ISSUE

Kendra Tyler and her 

groom Jeffrey Storrar 

came home to DC for 

their garden wedding. 
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11 GORGEOUS,  
REAL, LOCAL   
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The  ADVICE  ISSUE
EXPERT WEDDING  

HACKS & INSIDER TIPS

202
SWOON-WORTHY  

TABLESCAPESVINTAGE-INSPIRED  
GOWNS

THE BEST  VENDORS IN  
DC, MARYLAND, 
AND VIRGINIA

MUST-HAVE 
REGISTRY ITEMS  

FROM DC’S TOP CHEFS 

 John-Paul Jendrek and 

Bettina Bammer-Whitaker 

married outdoors at the 

Chesapeake Bay Maritime 

Museum in St. Michaels.

+



AVERAGE AGE 
OF BRIDES

*2016 Washingtonian Bride & Groom Reader survey

29
AVERAGE AGE 
OF GROOMS31

83% OF READERS 
HAVE AN ANNUAL 
HOUSEHOLD INCOME 
OF $100,000 OR MORE

35% OF READERS ARE ENGAGED 
3 MONTHS TO 1 YEAR

44% ARE ENGAGED 
1 YEAR TO 1.5 YEARS

10% ARE ENGAGED 
1.5 YEARS TO 2 YEARS

WILL HAVE 100+ OR MORE 
WEDDING GUESTS76%

Washingtonian Bride & Groom Audience



ADVERTISING RATES

ALL RATES ARE NET AND INCLUDE FULL COLOR. 
10% DISCOUNT FOR BLACK AND WHITE ADS.

AD SIZES

INCHES

SPACE CLOSE 4/15/18

MATERIAL CLOSE 4/30/18

ON-SALE DATE 6/15/18

SUMMER/FALL 2018

SPACE CLOSE  10/15/17

MATERIAL CLOSE 10/31/17

ON-SALE DATE 12/15/17

WINTER/SPRING 2018

NON-BLEED
FULL PAGE 7.5 x9.625
1/2 PAGE (V) 3.625 x9.5
1/2 PAGE (H) 7.5 x4.625

1/4 PAGE 3.625 x4.625

Do not add bleed allowance  
to non-bleed ads.

BLEED
FULL PAGE 9.25 x11.125
SPREAD 18.25 x11.125

Bleed size includes 1/8 inch  
bleed allowance on all sides.

PAGE TRIM SIZE: 9 X 10.875
SPREAD TRIM SIZE: 18 X 10.875

SAFETY MARGIN: Keep live matter .25 inch  
from the trim size on all sides.

E-MAIL COMPLETED ADVERTISING FILES TO 
BRIDEGROOM@WASHINGTONIAN.COM

FTP SITE INFORMATION AVAILABLE UPON REQUEST.

1/4

1/2 (H)

1/2 
(V) full page

Print Display Ad
   Sizes & Info



Sponsored Weddings
S P O N S O R E D  W E D D I N G S

SPONSORED SPONSORED

R A C H E L

&
S E A N

 3.12.17

Sitiunt unt peditinus. Iliquias aut quam fuga. 
Nam, to explign ihilis es abo. Et optur? Nam 

et lab quam fuga. Nam, to explign ihilis es abo. 
Et optur? Nam et lab Sitiunt unt peditinus. 

Iliquias aut quam fuga. Nam, to explign ihilis es 
abo. Et optur? Nam et lab quam fuga. Nam, to 

explign ihilis quam fuga. Nam, to explign.

VENUE: Stone Tower Winery PLANNER: Pam 
Barefoot PHOTOGRAPHER: Abby Grace Florist: 

Philippa Tarrant DRESS: Carine’s Bridal DESSERTS: 
Astro Dougnut Transportation: Z Best Limousine 

BAKER: Buttercream Bakery BAND: Soul Fusion 
MAKEUP: Aimee Decker Beauty  

TUXEDO: Brooks Brothers

S P O N S O R E D  W E D D I N G S

SPONSORED

A M Y 

&
R YA N

 8.8.16

Sitiunt unt peditinus. Iliquias aut quam fuga. 
Nam, to explign ihilis es abo. Et optur? Nam 

et lab quam fuga. Nam, to explign ihilis es abo. 
Et optur? Nam et lab Sitiunt unt peditinus. 

Iliquias aut quam fuga. Nam, to explign ihilis es 
abo. Et optur? Nam et lab quam fuga. Nam, to 

explign ihilis quam fuga. Nam, to explign.

VENUE: Stone Tower Winery PLANNER: Pam 
Barefoot PHOTOGRAPHER: Abby Grace Florist: 

Philippa Tarrant DRESS: Carine’s Bridal DESSERTS: 
Astro Dougnut Transportation: Z Best Limousine 

BAKER: Buttercream Bakery BAND: Soul Fusion 
MAKEUP: Aimee Decker Beauty  

TUXEDO: Brooks Brothers

(SPREAD) (FULL PAGE)

Published in print and online.

Specs
Spread: Up to 75 words of copy + 15 images    |    Full Page: Up to 75 words of copy + 8 images

The Sponsored Weddings feature is a perfect opportunity to organically showcase your work in a Washingtonian Bride & 

Groom issue, featuring photos that you hand-pick and text that you provide. This sponsored section will appear in print 

and online at Washingtonian.com/weddings.



Faces of Weddings
S P E C I A L  P R O M O T I O N

KATI BAKER
O W N E R ,  C A R LY L E  E V E N T S

C O N TA C T
K at i  B a k e r ,  c a r lye  e v e n t s
1 5 4 3  C O N N E C T I C U T T  AV E . ,  N W
2 0 2 . 5 4 4 . 2 3 4 5
P O S H D C . C O M

E
t, volut voluptat. Ficatibus enit, am que ac-
cae con rerferibus doluptatum rem que nimil-
icta nestius ute por repere persperae sin es 
volupta tibusan delit, occatur? Quia nobit ut 

ea doluptatet etur asit voluptatus et aut adi volorest, 
suntur aceaqui beaquossus, inihit odi optatem rehenis 
est, cupid et faceaquis arundae aliquae officatur sae. 
Namusap eliquvoluptat. Ficatibus enit, am que accae 
con rerferibus doluptatum rem que nimilicta nestius 
ute por repere persperae sin es volupta tibusan delit, 
occatur? Quia nobit ut ea doluptatet etur asit volup-
tatus et aut adi volorest, suntur aceaqui beaquossus, 
inihit odi optatem rehenis est, cupid et faceaquis 
arundae aliquae officatur sae. Namusap eliqui quia 
nit, ut eos aliquature cullate mpeles quia nit, ut eos 
aliquature cullate mpeles etur asit voluptatus et aut 
adi volorest, suntur aceaqui beaquossus, inihit odi op-
tatem rehenis est, cupid et faceaquis arundae aliquae 
officatur sae. Namusap eliqui quia nit, ut eos •

THE FACE OF 
EVENT 
PLANNING

2018
FACES OF
WEDDINGS

S P E C I A L  P R O M O T I O N

MICA CUELLAR
O W N E R ,  D C  F O O D

C O N TA C T
m i c a  c u e l l a r ,  d c  f l o w e r s
1 5 4 3  C O N N E C T I C U T T  AV E . ,  N W
2 0 2 . 5 4 4 . 2 3 4 5
P O S H D C . C O M

F
t, volut voluptat. Ficatibus enit, am que ac-
cae con rerferibus doluptatum rem que nimil-
icta nestius ute por repere persperae sin es 
volupta tibusan delit, occatur? Quia nobit ut 

ea doluptatet etur asit voluptatus et aut adi volorest, 
suntur aceaqui beaquossus, inihit odi optatem rehenis 
est, cupid et faceaquis arundae aliquae officatur sae. 
Namusap eliquvoluptat. Ficatibus enit, am que accae 
con rerferibus doluptatum rem que nimilicta nestius 
ute por repere persperae sin es volupta tibusan delit, 
occatur? Quia nobit ut ea doluptatet etur asit volup-
tatus et aut adi volorest, suntur aceaqui beaquossus, 
inihit odi optatem rehenis est, cupid et faceaquis 
arundae aliquae officatur sae. Namusap eliqui quia 
nit, ut eos aliquature cullate mpeles quia nit, ut eos 
aliquature cullate mpeles etur asit voluptatus et aut 
adi volorest, suntur aceaqui beaquossus, inihit odi op-
tatem rehenis est, cupid et faceaquis arundae aliquae 
officatur sae. Namusap eliqui quia nit, ut eos •

THE FACE OF 
WEDDING
CATERING

2018
FACES OF
WEDDINGS

S P E C I A L  P R O M O T I O N

2018
FACES OF
WEDDINGS

S P E C I A L  P R O M O T I O N

DC FLORALS
S A R A H  B E A U R E G A R D

C O N TA C T
D C  F O O D
1 5 4 3  C O N N E C T I C U T T  AV E . ,  N W
2 0 2 . 5 4 4 . 2 3 4 5
P O S H D C . C O M

F
t, volut voluptat. Ficatibus enit, am que ac-
cae con rerferibus doluptatum rem que nimil-
icta nestius ute por repere persperae sin es 
volupta tibusan delit, occatur? Quia nobit ut 

ea doluptatet etur asit voluptatus et aut adi volorest, 
suntur aceaqui beaquossus, inihit odi optatem rehe-
nis est, cupid et faceaquis arundae aliquae officatur 
sae. Namusap eliquvoluptat. Ficatibus enit, am que 
accae con rerferibus doluptatum rem que nimilicta 
nestius ute por repere persperae sin es volupta tibu-
san delit, occatur? Quia nobit ut ea doluptatet etur 
asit voluptatus et aut adi volorest, suntur aceaqui 
beaquossus, inihit odi optatem rehenis est, cupid et 
faceaquis arundae aliquae officatur sae. Namusap el-
iqui quia nit, ut eos aliquature cullate mpeles quia nit, 
ut eos aliquature cullate mpeles etur asit voluptatus 
et aut adi volorest, suntur aceaqui beaquossus, inihit 
odi optatem rehenis est, cupid et faceaquis arundae 
aliquae officatur sae. Namusap eliqui quia nit, ut eost, 
volut voluptat. Ficatibus enit, am que accae con re-
rferibus doluptatum rem que nimilicta nestius ute por 
repere persperae sin es volupta tibusan delit, occa-
tur? Quia nobit ut ea doluptatet etur asit voluptatus 
et aut adi volorest, suntur aceaqui beaquossus, inihit 
odi optatem rehenis est, cupid et faceaquis arundae 
aliquae officatur sae. Namusap eliquvoluptat. Fica-
tibus enit, am que accae con rerferibus doluptatum 
rem que nimilicta nestius ute por repere persperae 
sin es volupta tibusan delit, occatur? Quia nobit ut 
ea doluptatet etur asit voluptatus et aut adi volorest, 
suntur aceaqui beaquossus, inihit odi optatem rehe-
nis est, cupid et faceaquis arundae aliquae officatur 
sae. Namusap eliqui quia nit, ut eos aliquature cul-
late mpeles quia nit, ut eos aliquature cullate mpeles 
etur asit voluptatus et aut adi volorest, suntur acea-
qui beaquossus, inihit odi optatem rehenis est, cupid 
et faceaquis arundae aliquae officatur sae. Namusap 
eliqui quia nit, ut eos •

THE FACE OF 
FLORAL
DESIGN

2018
FACES OF
WEDDINGS

(SPREAD) (FULL PAGE)

Published in print and online.

*A professional photographer will shoot your image for no additional cost.

Specs
Spread: Up to 280 words of copy + image   |    Full Page: Up to 150 words of copy + image

Washingtonian Bride & Groom presents a unique opportunity to showcase the faces behind some of the city’s most 
notable wedding businesses. Faces of Weddings is an editorialized, photo-driven special advertising section that 
provides an eye-catching platform for you to share your message with our readers. Featuring personalities from 
a myriad of wedding businesses, these advertorial “biographies” are title-exclusive, meaning you will be seen as 
the face of your specialty. Faces of Weddings is a chance to tell your story and why engaged couples should hire you.



Specs
-Jpeg, gif, png, HTML 5, & third party tags accepted
-Files must be less than 1MB
-Include hyperlink

Engage with our large, loyal online readership via a schedule of banner ads targeted to the Weddings section. 
Washingtonian.com is designed for optimal user experience on a desktop, tablet, and mobile device. 

Targeted Banner Ads

Size (in pixels) Desktop Mobile
Billboard 970x250 ✤

Super 
Leaderboard 970x90 ✤

Half Page 300x600 ✤
High-Impact 

In-Article 600x300 ✤
Medium 

Rectangle 300x250 ✤ ✤
Mobile 

Leaderboard 320x50 ✤

WEDDINGS SECTION TRAFFIC
72,000 PAGEVIEWS/MONTH

970 x 250

300
 x 

250



Sponsored content posts appears on the Weddings section homepage for one week. Advertiser sets their own messaging by providing 
all text and photos for the article (a Washingtonian writer is available to assist upon request). The post will be subtly marked as 
"sponsored," and will be shared on Washingtonian's Facebook and Twitter feeds.

Sponsored Content

Specs:
Article: 
-Supplied article text
-Headline
-Hyperlink(s)
-Up to four images (featured image 
must be 1024x576 pixels in size) or 
YouTube or Vimeo link

Social Media: 
-Engaging teaser for Facebook post
-Up to 100 characters for Twitter post
*Both posts will include #sponsored and 
article link

FACEBOOK FOLLOWERS = 136K
TWITTER FOLLOWERS = 267K



E-newsletter sponsorships allow you to deliver 
your message or special offer directly to the inboxes 
of Washingtonian Bride & Groom readers. 

Sent to 7,000+ opt-in subscribers on Tuesdays; 
one sponsor per newsletter. 

       High-Impact In-Article Ad: 600x300 pixels (jpeg or png)

Sponsored teaser within newsletter:
-Up to 10 word headline
-15-20 word teaser

Include hyperlinks for each ad unit

Specs

Company Name Here

Your text here.

E-Newsletter Sponsorship

600 x 300



Utilize Washingtonian Bride & Groom's unique and 
affluent e-mail list by sending a dedicated e-mail. 
Advertiser owns entire message space. E-mail is 
sent on any available day, as requested, to 7,000+ 
opt-in subscribers.

Specs
700x1,000 pixels in size 
(jpeg, png, or PDF file needed)

Include subject line and hyperlink

Dedicated E-Mail



Prominently display your business within Washingtonian.com’s online guide of local bridal vendors to capture readers as they 
research professionals to hire for their wedding day.

Online Vendor Listing

ONLINE LISTING 
INCLUDES:

• Rotation amongst the top enhanced 
listing spots  
(shuffles each time a search is performed or 
the page is refreshed)

• Listing image (600x600 pixels in size)

• Sentence teaser about business
• Secondary article page to share 

more details with readers
• Company description blurb (provided 

by vendor, no word limit)

• Up to 5 photos to include on page 
(650 pixels maximum width, 1025 pixels 
maximum width)

• Contact information
• Social media links



Created for Washington’s luxury-loving brides and grooms, Washingtonian presents its annual Unveiled showcase—a 

ticketed event that highlights the area’s finest wedding vendors and attracts affluent brides and grooms in the region. 

Guests pay $65 per ticket to sample cocktails, hors d’oeuvres, cake, and meet all of the Washingtonian recommended 

vendors who make dream weddings a reality. The event is capped off with a beautiful designer wedding gown runway 

show. 

(Pricing and packages available upon request.)

JANUARY 28, 2018 - MANDARIN ORIENTAL HOTEL






