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At Washingtonian Weddings, our mission is to create a
magazine that celebrates local love, that showcases area
talent (of which there is a lot), and serves as the ultimate
resource for couples planning one of the most meaningful
days of their lives. Throughout its pages we offer inspiration
and tips, highlight local planners, photographers, florists,
stationers, gown shops, musicians, and more, and try to
balance the season’s chicest trends with our conviction that
each couple is different, and every celebration can be, too—
from the multi-day extravaganzas to the intimate at-home
dinner parties. We're here to help our readers navigate an
exciting and also often stressful time, to help them achieve
the day they’ve been dreaming of, and to connect them with
the vendors, the people, that can bring it all together.

Thank you for considering a partnership with our award-

winning magazine. We look forward to working with you!

Cheers,

AMY E. MOELLER
Editor in Chief, Washingtonian Weddings

@amyemoeller



Frequency

Washingtonian Weddings hits newsstands twice a
year with our Winter/Spring issue in December
and our Summer/Fall issue in June. Each issue
is replenished with different covers mid-cycle
to ensure our advertisers have maximum

newsstand exposure.

Circulation
60,000 (ANNUALLY)

Washingtonian Weddings is prominently
displayed and sold at more than 1,200
newsstand locations, including Whole Foods,
Barnes & Noble, Hudson News, and many
more at the height of the wedding planning
season—December and June. In addition,
the issue is circulated in upscale bridal retail
locations throughout the surrounding area,
where it is placed directly into the hands of
brides and grooms. Readers can also register
for a free copy of Washingtonian Weddings on
Washingtonian.com.
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Readev oDemegraphics

83% OF READERS 2 9 AVERAGE AGE
HAVE AN ANNUAL OF BRIDES
OF $100,000 OR MORE OF GROOMS

35% OF READERS ARE ENGAGED | 44% ARE ENGAGED 10% ARE ENGAGED
3MONTHS TO1YEAR

1YEARTO 1.5 YEARS L.5YEARS TO 2 YEARS

76%

WILL HAVE 100+ OR MORE
WEDDING GUESTS

*2016 Washingtonian Weddings Reader survey




WINTER/SPRING 2020

SPACE CLOSE 10/15/19
MATERIAL CLOSE 10/31/19
ON-SALE DATE 12/15119
SUMMER/FALL 2020
SPACE CLOSE 4/15/20
MATERIAL CLOSE 4/30/20
ON-SALE DATE 6/15/20

NoNsLEED | iz

FULL PAGE 7.5"x9.625"

1/2 PAGE (V) 3.625"x9.5"

1/2 PAGE (H) 7.5"x4.625"

1/4 PAGE 3.625"x4.625"

Bleed size includes 1/8"

BLEED bleed allowance on all sides.

FULL PAGE 9.25"x11.125"

SPREAD 18.25"x11.125"

PAGE TRIM SIZE: 9" X 10.875"
SPREAD TRIM SIZE: 18" X 10.875"
SAFETY MARGIN: Keep live matter .25"
from the trim size on all sides.

E-mail completed advertising files to
readyads(@washingtonian.com

FTP SITE INFORMATION AVAILABLE
UPON REQUEST.



Wedding Expeit oProfiles

SPECILLABVERTISNG SECTION SPECIAL ADVENTING SEETION

THE FINER POINTS Rl N & A H ZOYA'S ATELIER
EVENT PLANNING

7054319494
THEFINERPOINTSLLS.COM

Planning the most important event

complement each other with their
n0-holds-barred honesty,on-point fashion knowledge an
their be:

and uniqueness.

Zoyas Atelier has quickly become the go-to place for the savvy
brid fihe and King f

al toast
atthe end of the even, they pride
themselves on listening to the needs
of their clients and what s most

ing for
. regardless of

unique for their special
ind budge.

260 W BROAD STREET, FALLS CHURCH, VA 22046
INFOBZOYASATELIER COM
0O Y szovasateLizr 703.535.9600 | WWW.IOVASATELIER.COM

her business continued to successfully MARYLAND'S DJ
expand, she assembled a 0p team

of planners who share her passion
for events. Laura Billak, Flicia
Kettlr and Lisa Movery bring vast
experience and skilsranging from
ctiquette training, hoel nd resort
experience, budst planning and
event design. Whether i a edding

et
o o
bghnd bty e i

coordi
sty each and every event.

DEMONSTRATIONS for brides
Recognized muliple imes in The nd n
a5 Pi  Weddings

team consists of DJs with SER re
able toletthe music do allthe ese,
Kick the corny to the curb,fist-pumping dance floor modern D
team... and that i our thing;

Demos in Marylands DJ studio are by appointment only; get
i whill you can for next wedding season!

Avard” ang
“Top Vote Getter 2019 Th

Points i the event planning team you
need to create your perlect event.

ROCKVILLE. WD, 20850
3019680965 | MARYLANDSDJ.COM NG Y enarvLANDS DI

ng
STHEFINERPOINTSEVENTRLANNING

FULL PAGE HALF PAGE

Washingtonian Weddings presents a unique opportunity to
showcase the wedding experts behind some of the city’s most
notable wedding businesses. The Wedding Expert Profiles
section is an editorialized, photo-driven special advertising
platform that introduces our readers to you and why they

should hire you.

SPECS

Full Page: Up to 220 words of copy + headshot + 2 images | Half Page: Up to 90 words of copy + headshot + 1image
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SPECIAL ADVERTISING SECTION SPECIAL ADVERTISING SECTION

REHEARSAL DINNER SITES RECEPTION VENUES

Cafe du Pare

80 YES 350 YES
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Local couples trust Washingtonian Weddings to connect
them with reputable venues capable of making their wedding
celebration memorable. Be part of our directories of area
rehearsal dinner sites and reception venues.

SPECS

Rehearsal Dinner Sites Listing:

Up to 50 words of copy | 1 square image | Phone number | Address | Website | Space capacity number | Private space availability
Reception Venues Listing:

Up to 50 words of copy | 1 square image | Phone number | Address | Website | Space capacity number | Outdoor space availability




E-newsletter sponsorships allow you to deliver
your message or special offer directly to the inboxes
of Washingtonian Weddings readers.

Sent to 7,000+ opt-in subscribers on Tuesdays;
one sponsor per newsletter.

SPECS

® 300x250 pixels (jpeg or png)
® Sponsored teaser within newsletter:

-Up to 45 character headline
-50 words of text (max)

® Include hyperlinks for each ad unit

THE BEST WEDDING STORIES OF THE WEEK

View email in 2 browser.

WASHINGTONIAN

Your Company

Floral Sashes, Motorcycles, and a Maya
Angelou Reading: These DC Brides' Fathom
allery Wed is the Stuff of Hipster
reams

The couple cut inte three custom wedding cakes!
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On the Fourth of July, They Drove to Meet

One Another in Ocean City. There on the
Beach, He Proposed.

When the night was owver, the newhywads exited through a tunnel of
sparkiers held by their guests.

Your text here

Ore dellacestium
inctiorem niam,
cumquibus aut laci
dolorem quidiat uris-
trum nonsect emperio
ssequod qui tecto is
que eturemque cus




Pedicited
E-sMul

Utilize Washingtonian's unique and affluent e-mail list by sending a
dedicated e-mail. Advertiser owns entire message space. E-mail is sent on

any available day, as requested, to 7,000+ opt-in subscribers.

SPECS

® 600x1,000 pixels in size
(jpeg, png, or PDF file needed)

® Include subject line and hyperlink

|.Gorman

JEWELERS

SINGLE STONE
TRUNK SHOW
September 21 & 22

Vintage stones meet
handerafied settings

Drawing inspiration from vintage design and the
unique charm of antique diamonds, Single Stone
handcrafts wedding bands, engagement rings
and fashion jewelry that remain true
to original historic details.

MEET THE DESIGNERS
(19
We travel the world to source the most unique and
beautiful vintage stones. When you select a piece
from our collection, our hope is that you feel
adorned by a little piece of history.
—Ari and Corina Madilian




“Onfline Wender Jisting

Prominently display your business within Washingtonian.com’s online guide of local event vendors to capture readers
as they research professionals to hire for their wedding day.

WASHINGTONIAN 2 .m 2 ONLINE LISTING
R GEERE B Wb Ghe (s e (e Rl INCLUDES:

‘Washington, DC’s Very Best Wedding Vendors

shops, help make your big day per

e Rotation amongst the top

- enhanced listing spots
WASHINGTONIAN . . .
‘ . ) . X e Listing image
: — ' ) (600x600 pixels in size)
P -
: v Distinctive Floral Desigas S s edng e Sentence teaser about business
e e Secondary article page to share
more details with readers

e Company description blurb
(provided by vendor, no word
[imit)

¢ Upto 5 photos to include on

Provisions Catering.
| visiwessite

page (650 pixels maximum width,

1025 pixels maximum width)

. +  Contact information

i

e  Social media links




Dponsered” Conterit

Sponsored content posts appear on the Weddings section homepage for one week. Advertiser sets their own messaging by
providing all text and photos for the article (a Washingtonian writer is available to assist for an additional fee). The post will be
subtly marked as sponsored, and will be shared on the magazine’s Facebook and Twitter feeds.
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WASHINGTONIAN
e e s e B S PECS:

Article:

-Supplied article text

-Headline

—Hyperlink(s)

-Up to four images (featured image
must be 1024x576 pixels in size) or
videos (YouTube or Vimeo link needed)

Weddings

TRENDING NOW IN WEDDINGS [ nseiraion J weooinc | venues | WASHINGTONIAN

Most Popular in Weddings

‘We Can't Get Enough of the Toile-
Printed Bridesmaids Dresses at

is Rainy Day Wedding.

How Event Rentals DC & Linen Rentals
DC Is Changing Event Rentals in the DMV

i s ) s Ditch the Chapel for One of These
Arca

— % 17 Unexpected Washington
We Can’t Get Enough of the Toile-Printed ¥skciog Vs
Bridesmaids Dresses at this Rainy Day
Wedding

Social Media:

-Engaging teaser for Facebook post
-Up to 100 characters for Twitter post
*Both posts will include #sponsored

FIND DC'S BEST:

WEDDING VENDORS FACES OF WEDDINGS.

Latest in Weddings et On Wediing
- O | Newsletter

These Couples Are Preparing for
Hurricane Florence to Hit Their Weddings
e, something blu, and sandbags,

and article link

Thiskal

- f FACEBOOK FOLLOWERS = 145K
B b and o Usiversity of aryand S e oo e , TWITTER FOLLOWERS i 295K

| Chill Backyard Wedding in Baltimore Wedding Advice
l  Loura Gathercole and Alex Kopp wed i Laurss
parenis backyard n September of 2017

“The Man Who Sued HisTroll

= How Event Rentals DC & Linen
Rentals DC Is Changing Event
Rentals in the DMV




Jargeled o Banney oAdy

Engage with our large, loyal online readership via a schedule of banner ads targeted to the Weddings section.

Washingtonian.com is designed for optimal user experience on a desktop, tablet, and mobile device.

WASHINGTONIAN

NEWS THINGS T0 DO

100 VERY BEST RESTAURANTS

Foop HEALTH SHOPPING

CHEAP EATS Top DOCTORS

970x250

DESIGN & HOME

Q 4 =]

SEARCH  SUBSCRIBE MENU

REAL ESTATE WEDDINGS

TASTE OF GEORGETOWN

LATEST ISUE

£

WEDDINGS

‘We Can'’t Get Enough of the Toile-
Printed Bridesmaids Dresses at this
Rainy Day Wedding

Elizabeth Moxley and Michael Boal wed in May of 2017 at King

Family Vineyards

WRITTEN BY NATALIE COLONNA | PUBLISHED ON SEPTEMBER 14, 2018

w weer | [ sware

Elizabeth Moxley and Michael Boal have one of those timeless walk-into-a-bar-and-
fall-in-love stories. Strolling through the National Mall looking to grab ‘just one drink
‘with her friend before heading home for the night, Elizabeth stumbled upon a quiet
and cozy restaurant. Despite her friend's doubt, Elizabeth had a funny feeling urging

[ ™

These Couples Are Preparing for
Hurricane Florence to Hit Their Weddings
Something borrowed, something blue, and sandbags,
generators, and cancelled flights, too.

600x300

‘Wedding Advice

Sy
7Y

Winter Weddings, Emerald Green,
and Flower Girl Posies: Check Out
‘These Nine Weddings Trends We're
Loving Right Now

Add Turquoise to Your Wedding Day
With These 5 Dapper Groomsmen
Gifts

Coppery accents pair up with the Sherwin-
‘Williams-inspired "Oceanside™

Email Address

SUBSCRIBE

OR, SEE ALL OF OUR
NEWSLETTERS. BY SIGNING UP,
YOU AGREE TO OUR TERMS.

‘Wedding Advice
Here's What To Consider When

Picking Out a Wedding
Photographer and Planner

‘The interview is more than a chance
tolook at portfolios—it's an

WEDDINGS SECTION TRAFFIC
85,000 PAGEVIEWS/MONTH

Ad Size (in pixels) Desktop Mobile
Billboard 970x250 o
Super
Leaderboard 970x90 .:.
Half Page 300x600 .z.
High-Impact
In-Article 600x300 .x.
Medium 300x250 .z‘ .:.
Rectangle x
Mobile
Leaderboard 320x50 .:.

SPECS

-Jpeg, gif, png, HTML 5, & third party tags accepted
-Files must be less than TMB

-Includes hyperlink



FEBRUARY 9,2020 | MANDARIN ORIENTAL, WASHINGTON, DC

Created for those planning a luxurious Washington wedding, Washingtonian Weddings presents its annual Unveiled showcase.
This ticketed event highlights the area’s best wedding vendors and attracts affluent brides and grooms from the entire
region. Guests pay $65 for full access to sample signature cocktails, delectable hors d’oeuvres, enticing cake flavors and

more. In addition, they have an all-access pass to meet with Washingtonian-recommended vendors who make any dream

wedding a reality. The event is capped off with a designer runway show that will showcase the latest trends in both men's and

women’s wedding fashion.
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(Pricing and packages available upon request)



